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The global state of digital (WAS)  

Source We Are Social  
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The Social Media (WAS)  

Source We Are Social  
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The Social Media (WAS)  

The winner is… Facebook!  

The winner is…WhatsApp!  

Source We Are Social  
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Social Media for work in 2022 

Source We Are Social  

About one in four people 

use social platforms for work 

purposes, a number that 

rises significantly in some 

developing Nations. 
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There were 3.47 million internet users in Libya in January 2022. 

Libya’s internet penetration rate stood at 49.6 percent of the total population at the 

start of 2022. 

 

Kepios analysis indicates that internet users in Libya increased by 320 

thousand (+10.1 percent) between 2021 and 2022. 

For perspective, these user figures reveal that 3.52 million people in Libya 

did not use the internet at the start of 2022, meaning that 50.4 percent of the 

population remained offline at the beginning of the year. 

 

However, issues relating to COVID-19 continue to impact research into internet 

adoption, so actual internet user figures may be higher than these published numbers 

suggest.  

Internet use in Libya in 2022 

https://kepios.com/?utm_source=DataReportal&utm_medium=Country_Article_Hyperlink&utm_campaign=Digital_2022&utm_term=Libya&utm_content=Kepios_Home_Link
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Data published by Ookla indicate that internet users in Libya could have 

expected the following internet connection speeds at the start of 2022: 

 

Median mobile internet connection speed via cellular networks: 11.34 Mbps. 

 

Median fixed internet connection speed: 10.80 Mbps. 

 

Ookla’s data reveals that the median mobile internet connection speed in Libya 

increased by 0.92 Mbps (+8.8 percent) in the twelve months to the start of 

2022. 

 

Meanwhile, Ookla’s data shows that fixed internet connection speeds in Libya 

increased by 3.80 Mbps (+54.3 percent) during the same period. 

Internet connection speeds in Libya in 2022 
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There were 6.40 million social media users in Libya in January 

2022. 

 

The number of social media users in Libya at the start of 2022 was 

equivalent to 91.4 percent of the total population, but it’s important 

to note that social media users may not represent unique individuals.  

 

Kepios analysis reveals that social media users in Libya increased by 

400 thousand (+6.7 percent) between 2021 and 2022. 
 

Social media statistics for Libya in 2022 
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Data published in Meta’s advertising resources indicates that Facebook had 5.45 million users 

in Libya in early 2022. Meta made important changes to the way its advertising resources 

report audience reach data at the end of 2021 – including making significant revisions to its 

base audience data for Facebook – so the figures shown here are not directly comparable 

with figures published in previous reports. 

 

The company’s revised audience figures mean that Facebook’s ad reach in Libya was 

equivalent to 77.9 percent of the total population at the start of 2022. 

 

However, Facebook restricts the use of its platform to people aged 13 and above, so it’s also 

worth highlighting that 102 percent* of the “eligible” audience in Libya uses Facebook in 

2022. 

 

For additional context, Facebook’s ad reach in Libya was equivalent to 157 percent* of the 

local internet user base (regardless of age) in January 2022. 

 

At the start of 2022, 39.4 percent of Facebook’s ad audience in Libya was female, while 60.6 

percent was male. 

Facebook users in Libya in 2022 
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Numbers published in Meta’s advertising tools indicate that Instagram had 1.65 

million users in Libya in early 2022. 

 

This figure suggests that Instagram’s ad reach in Libya was equivalent to 23.6 

percent of the total population at the start of the year. 

 

However, Instagram restricts the use of its platform to people aged 13 and above, 

so it’s helpful to know that 30.8 percent of the “eligible” audience in Libya uses 

Instagram in 2022. 

 

It’s also worth noting that Instagram’s ad reach in Libya at the start of 2022 was 

equivalent to 47.5 percent of the local internet user base (regardless of age). 

 

In early 2022, 43.4 percent of Instagram’s ad audience in Libya was female, while 

56.6 percent was male. 

 

Instagram users in Libya in 2022 
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LinkedIn users in Libya in 2022 

Figures published in LinkedIn’s advertising resources indicate that LinkedIn had 

360.0 thousand “members” in Libya in early 2022. 

 

However, note that LinkedIn’s advertising tools publish audience reach data 

based on total registered members, rather than the monthly active users that 

form the basis of the ad reach figures published by most other social media 

platforms. 

 

As a result, these LinkedIn figures are not directly comparable with the figures 

for other social media platforms published on this page, or in our Digital 2022 

reports. 

 

The company’s advertising reach figures suggest that LinkedIn’s audience in Libya 

was equivalent to 5.1 percent of the total population at the start of 2022 



12 

  

                                               IBTIKAR – Maria Pia Romano 

Twitter users in Libya in 2022 

Numbers published in Twitter’s advertising resources indicate that Twitter 

had 489.2 thousand users in Libya in early 2022. 

 

This figure means that Twitter’s ad reach in Libya was equivalent to 7.0 

percent of the total population at the time. 

 

However, Twitter restricts the use of its platform to people aged 13 and 

above, so it may be helpful to know that 9.1 percent of the “eligible” 

audience in Libya uses Twitter in 2022. 

 

For additional context, Twitter’s ad reach in Libya was equivalent to 14.1 

percent of the local internet user base (regardless of age) at the start of 

the year. 
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How to create an effective post on Facebook  
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How to create an effective post on Facebook  
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Examples of effective post on Facebook  
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Facebook post: example 1  
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Facebook post: example 2  
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What is the best?  

Do you prefer Example 1 ore Example 2? 

 

Why? 

 

What do you notice in Example1? 

 

And in Example 2? 
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The Facebook Insight  
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Example: Ibtikar Facebook post  
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Basic rules for Facebook post 

 

 
 Attention to detail to write successful posts 

 Choose the best time to post 

 Try writing a colorful post on Facebook 

 Use pic of high quality and video 

 Use the scarcity rule on Facebook 

 Choose who to show the post content to 

 Use emojis in Facebook posts carefully 

 Add a call to action with a question 

 Write multilingual posts on Facebook pages 

 Use apps and tools to write posts on Facebook 

 Use the content that is most successful 

 Write short and simple Facebook posts 

 Use numbers to write an effective post on Facebook 
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