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Who am I?

@36 Bragancga

S viarea

utad

Bachelor's degree in
Communication Sciences

In case you are
wondering... Lisbon,
our capital, is here!
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As a journalist (2007-2013)
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As a consultant
(2013-2017)
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As a consultant related with science (2017 - present)



Where do | work

PORTUGAL

Integrated members

'~ PhD Collaborators

2% Non PhD Collaborators

' Schollarship Researchers

Researchers
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In the first place, when we Sy
arrive at an organization, we \
Agriculture is
should conduct a My research is S0 important ,
communication diagnosis. in Biochemistry DYETorget

Biology

I'm specialist

in Wildfi
our strategy to reach in Wildfire

This involves getting to

know the organization's P
communication history. Genetics

Later, we have to define

our audience. r Y

Climate Change

Forestry is a priority
is my focus
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€ Know the researchers

Agriculture is

= My research is SO 1mportant
€ Read about their work I Blochamistry Don’t forget
Biology

their research I work in
) h Genetics
I’'m specialist
in Wildfire
_-/.//"-- \ \"\
( \

Climate Change

\ h Forestry is a priority
’ is my focus




Science Communication

Why do we communicate?

Countries and governments
increasingly value the role of science
as the driving force of the
Knowledge Society.

Scientific and technological
advancements have impacts on
political stability, economic growth,
personal and social well-being and
overall progress. Therefore, science
communication is an area that is
growing and gaining recognition.




é Promote more positive

%

attitudes towards
science and technology

Enhance recognition and
trust in science

Encourage public
engagement in scientific
issues

Empower citizens to make

informed decisions and
influence policy-making




Science Communication

The vowel analogy

SciCom may be defined as the use of appropriate skills,

media, activities, and dialogue to produce one or more of
the following personal responses to science.

Make the Enjoyment or other
citizen aware affective

of and familiar responses, e.g.
with aspects of apptreciating
science science as
entertainment or
art

The citizen will
become
voluntarily
involved with
science or its
communication

Opinions Understanding



Communication in Science

Build and matntm relatmnsh:_; with

Mailing List

In-person Communication




If | was down to my last
dollar, | would spend it
on public relations.

Bill Gates
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ublic Relations (PR)

Public relations is a field that encompasses
the management of an organization's
relationships with various publics,
including customers, investors, employees,
government agencies and the general
public.

iIalil)

s Rel

Press relations, on the other hand, is a
subset of public relations. It specifically
focuses on managing an organization's
interactions with the media, such as
newspapers, magazines, television, radio,
and online news outlets.




Meeting
with the
researcher

Write a
press
release

My experience

Press Release/\.——P Spowat

tool in Media
Relations

Send it to
the media

Share it on
the
website

Do the
Clipping



My experience

Meeting
with the

researcher




My experience
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ITAB

Press Release

1% fanssary 3037 | yika Real

Wasteless aims to decrease food waste in the
European Union

Thee gy objocthor of Mgelogs, 8 European projeet il by the Ceivtie lor the Resoarch and
Teehnology of &gy Emvronmentil sad Biologesd Sciences (CITAB], s to detrease food waste
Iy 20% over the nest thies yean,

The project will be led by researcher Ana Barros, and s comprised of 2 multidisciplinery
comsarflum of researchers from Austia, Belgum, Denmark, Sevenls, Spain, Txtonia, France,
Greece, Hungary, Raly, Portugal, Crechia, Switsertand and Turkey.

Funded by the European Cormmission st 5.5 million suros, thi prapect was disrused this week
st the University of JehipgicMantes e Altn Bours (UTAD] in Vil Resl, where seound fifty
CZrrapran mesnarchers gathered. Over the course of two days, the group decussed the

vl e of Innevative took and methodalogies to measure and manitar food |osses and
wematr [~ the Europesn contest.

“The aroject will contributs £ achieve the objscties sad targets of the Farm o Fark' strategy
i the Eurepean Green Dest, o woll i 1o reduce food waite, per capita, by hall, at the retail

v this project will sl have 2 sigaifieant poutive impact
i feduting greanhouse ges smissioes ovar the pext dacade, contributing to the strategy to
mitigate the lmpact of chmate change.” #uglaies the coomdinator

On wantes 179 kg of fvod annually, sccording to data from the
European Parfament. This means that in the 31 membus states of the Curopean Union,
- appeeimately &8 million tom of foad sre winted, costing 143 bilian euros per year. This waste
Write a o o o s o et st comin hon bcaahld et (0]
and the 3gpfood industry {19%). The remaining waste comes from food service [14%) and

To sddress the high kevel of housshold food waste, the project will conduct case studies to

re'e ase f eetain o fruits and blen, fruit iess,

provessed meats, daicy products, cerealy, and others. “Thase and athes practical cases are the

ay il the hai mach f wctian that will
sllow, in the bang term, to réduce ad reuse this waste,” 1S the project leader.

Campiinr: Laburatrrial e LITAL, S e Peadus, B33
Wt vk ghmeshuta g1 | Yo+




My experience

Send it to
the media




My experience

Wastelsss quer retuzir o JSSperaitio alimentar na EWropa AgroPortal 19/jen
Projeto eurcpes tem 5.5 milhdes de ewos para reduzir
9 |AnaBarros desperdicio skmantar Agroportal Online 20/jan hitps: o 45 dy
g hitos: comyL ig=
Waataless quer reduzir o desperdicio afimentar na Eu
10| Ana Barros R g i " porto canal ™ 19/fan 16744872 L reaction sim
11 {ana Barros Waslslsss quer reduzir o desperdicio alimentar na Europa Noticias de Vila Real anline 19/jan hitps /inotic laregl comic o i red) opal Sim
- https, s d
Wasleless quer reduzir o desperdicio alimentar na Eur
12 |ana Barros b 2 ki oz d Campo online 13/jan curopa/Phe tm DAl Sim
13 |ivna Barros Wasteless quer reduzir o desperdicia alimentar na Europa Tom anline 18/jan https:y 2 1/20/citab-coordena-proj ] despe: pa/ sim
14 | Ana Barres Wasleless quer reduzir o desperdicia alimentar na Europa, UTAD TV online | 5im
Wasteless quat reduzi o desperdicio alimenta na Euro Rede Aural online sim
WWasteless quer reduzir o despardicia alimentar na Euro Qualfeod anline sim
e recur
desperdii almentr Wort. Wi [Lunemburgo) anline Sim
Projto europau tem 5.5 milhdes de ewos pars reduzir
dezperdicio slmentan Dinheiro Vive online 20/jen hiips I tem-55-mihoss-e e uslr-di | |imentar-15683870 him| Sim
Wastelens quar amizir o dasperdicio allmentar na EUrdpa Noticies do Nordeste anline 21/fan ity icinsd 3 duzi icio-ali o Sim
(UTAD coordens projets turcpeu de 5.5 milhdes oo euros peA voz de Trés-os-Montes  enline | 21/jan hitps//wen svardetrascamantes pt/utsd-coordena-orojeta-europeu-te-SSme-para-reduzir-desperdicia-slimentar/ 5w
Projets suropeu tem 5,5 milhies de suros pare redusic des MSN anline 21/jan hitps.j/ fpt tic f e 25 . Ses-para-reduzl CA%ADCID AtA6EE  Sim
Wanleless quar reduzir o dasperaicia allmentar na Eurena iAlimentar online | 23/jan hitps/y " i i duzir-o-desper Eurcpa html Sim
AD vai bederar projeto europeu Dl de Trés-os-Montes online 21/5an hittpsfwes. Jiderar-proj P sim
Projata eurspau tem 5 5 milhdas de ewos para reduzir
desperdicio aimantar . Ardina anline 21/jan to i-5-m lhoes- iy ntsr sim
‘Wasteless quer reduzir o despersicia alimentar na Europa aicep anline 20/fzn b ASDBERAS-TFCC-4004-BFAF-NIFAAFI TERAR]
‘Wasleless quer retuzir o desperdicia allmentar na Edrs iy Nimentar-na-suropa?
& P m_T_wm-\lmmr enline 23/an
Projato suropau tam 5.5 milhées para reduzir
desperdicio alimentar Ly Meskiss so Minun anline | 2afjan heps tam-5-5-milh Cuszird liments
| Universidade FM online 24/fan hitps: mneiro-2023/
gllwgum.u.m-mmm (LA X S Asdio Lnde /utad-idera-proirto-suropeu-redus igglimentar/




01 DE FEVEREIRO DE 2023 \

ANOT DE TRAS-G5MOMILS

C\TRB COORDENA PROIETQ PRRARENSER

EV\ 2000 O DESPE

RDICIO BUNENTE

o0 e

CITAB - Centro de Investigagdo e

- Tecnologias Agroambientais e

Biologicas
it a

D arranque do projeto
enado pelo CITAB. A redugao d

rensa local. 7 @™
¥ : Universidade FM : tin (
|: Noticias de Vila Real : tiny
1: Noticias Do Nordeste

nyurl.com/2awbkynn
M : Diario de Tras-os-Montes :
tinyughcomyyrjpptcs

7T 3 #utad #investigacaocitab #wasteless
#euro... Ver mais
— com Ana Novo Barros em Universidade de
Tras-os-Montes e Alto Douro.

O i



My experience

@ c I T A B The Centre Research Projects Publications Media Inov4Agro Useful Contacts
Links

Wasteless quer reduzir o desperdicio
alimentar na Europa

Projeto é coordenado pelo CITAB

Share it on

the
website




CITAB
in the Media

Regular presence of
multiple researchers
on several TV
channels




via Zoom
Vlla Real

Via Zoom
Vila Real

CITAB .
i n th e M ed i a ONDA -DE CALOR E.M PORTUGAL

RISCO MAXIMO DE INCENDIO EM QUASE TODO O PA

'w

Via Zoom
Vila Real

Continuous and daily
- presence from July 12th
COMBATE AOS INCENDIOS *8 to July 21st on CNN
AO SA : (Each intervention lasting
10 minutes)




Since the beginning of
this partnership, | have
managed to get

17 researchers

to write about

their research

IF:T%L:;T\;T’(;?;:TE\?;? um i 8° Dia Internacional das
- : : Mulheres e das Raparigas

na Ciéncia

moon

O Do Internachonsd das Leguminasss celebra-se, extn
B, eom & hea gus i (itule & sels antige. E o fuluro
serit nustentivel porgue nele oxiatem leguminetas
com oa benefica que esims propercionsm aos
wisterman amemiares e meis-amblante




The interviews covered
topics such as the use of
drones in vineyards,
climate change, apples,
vines and wine, apiculture

(beekeeping) and cherries.

VOZ7

TRAS MONTES




facebook Linked T}
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ewww.facebook.com/citab.utad -. m www.linkedin.com/company/citab



3520 Facebook Followers
Facebook is one of the most popular social
media platforms with a vast user base. It
can serve as a channel for disseminating
research findings and publications

550 Linkedin Followers (2023) /faum
A LinkedIn page can play a valuable role in m
the external communication strategy, helping “~__“
to connect with peers, showcase CITAB’s
work, research activities and mission

You

YouTube L

At this moment, the page is only used to upload \
videos online and to be able to use these links
to feed the website with audiovisual content







The Centre Research

-

The scope of CITAB is focused on the agro-food and
forestry systems using the production-chain approach as
a whole. It is composed of a multidisciplinary team with
expertise ranging from fundamental sciences such as
biology and chemistry to agronomists, forestry engineers
and ecologists

Learn more

Projects Publications ~ Media Inov4Agro  Useful Links  Contacts

S&a noticias sob AB na

miak edicdo da re




My experience | Design

WORKSHOP Apresentacdo do PEPAC

Analise e comentdarios

_ 10H30 - 11HOO
SESS5A0 DE ABERTURA

11HOO - 12HO0
LINHA TEMATICA 1

16 DE
FEVEREIRO

12HO0O0 - 13HO0O
LINHA TEMATICA 2

14H30 - 15H30
LINHA TEMATICA 3

15H30 - 16H30
LINHA TEMATICA &

16H30 - 17HO0
ENCERRAMENTO

11 DE MAIO

AUDITORIO DE GEOCIENCIAS | UTAD

14H30 sSESSAOQ DE ABERTURA

JOSE LUIS MOURAD | PRESIDENTE DA ECAY

14H45 PALESTRA
Ufs MiR

LUFS MIRA "SECRETARIO2GERAL DA CAP

16HOOQ ENCERRAMENTO

©CITAB wutad:s#ss— &
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My experience | Docs

-
the marsion -imap—:w—.-:nm—v mastanatality. bnthes Tth v, imseresting articies on plant gEnes: arsouTDs Of
weates wcare iy can be rwac, boih lopics mpactie by e #¥hueece of dinmata change. Refevant camin of orgomng projece
v hugibeghiis] abong wesh wevemal lact-tarm acThiies hins e deswloped th

CITAD sorutrmach prmtrams i ke an importand fsllar

o lipmatmination

Tharks to 8
tgaah
Ans B, C[TARS Direcens

Support th Py lsector's

CITAR s

ot with O Commamiant and aimstion that CTTAR continuer

b pobicies narmedy, fle Nl P i
o Agrtisiture Pabey (PE-PAC 2021







Final Notes

Media agenda . Is all research communicable?
A press officer needs to stay updated and It depends on the type of research, its
understand how to align research with the relevance, and the target audience. Some
media agenda research may be highly technical and

relevant only to a specific audience

(@)) To be patient and persistent
We shouldn't expect all results immediately. @ Choose good spokespersons
Public relations take time because they are People who are more skilled at
built between people. It's necessary to let communicating can convey a specific
connections form between journalists and message more effectively. This is obvious,
press officers but it's true
Identify your audience 9 Media training
All people can acquire communication

The same message cannot be delivered in
the same way to different audiences.
Speaking to peers or to society is very
different

skills. For those who have more difficulties,
there is training available in this area.
Being able to communicate effectively is
within everyone's reach




utad Btiker

| know of no area of human endeavor
in which science has not had at least
one important thing to say

Carl Sagan

Daniel Faides | dfaioes@utad.pt | [}



